THE WILL ROGERS HOSPITAL AND YOU 


Wit extraordinary, rope-twirling cowboy philosopher, but primarily a humanist in the purest sense of the word, the late Will 
Rogers had a favourite quip . . . “All | know is what | read in the papers,” and quite obviously all that most of us know about 
the Will Rogers Hospital in Saranac Lake is what we read in the trade press about once a year on the occasion of the annual 
meeting of the hospital's board of directors. Let me try to fill you in on just what this hospital is and does, and what it means 
to you and your family. 
| am proud to have been a part of this year’s annual meeting, and spent three jam-packed days meeting with the directors 
and most of our industry leaders . . . visiting the hospital and talking to the doctors, nurses, research workers and patients. | 
asked a lot of questions and learned more in the short time | was there than | had ever known of the vital importance of this 
wonderful institution to all of us. 
Started as a single cottage to take care of T.B. cases within the membership of the National Vaudeville Artists, and 
supported entirely by leaders in the vaudeville industry, the hospital grew and grew until it now covers a 40 acre site, and since 
the decline of vaudeville its facilities have been made available to all within the entertainment-communications industry. It 
specializes in the treatment and care, research and teaching in the field of all pulmonary-cardio diseases. These include the 
dreaded Emphysema, lung cancer and chronic heart disease in addition to T.B. A staff of dedicated doctors and nurses give 
personal attention to each individual case. 
The Will Rogers Hospital doesn’t look like a hospital ... rather like a glamorous mountain resort lodge deep in the 
beautiful Adirondack mountains of upper New York state. All rooms are private, some with adjoining sitting rooms, and the 
patients are ‘guests’ rather than patients. There are ample recreation facilities, and each patient is THE ‘important’ one... 
and made to feel that way. The present appraised value of the land and buildings is in the neighbourhood of four million 
dollars and it costs nearly one million dollars a year to operate. This amount is raised by means of theatre collections in the 
U.S. and contributions from all of the major distributors and theatre Operators as well as private donations. 
We hope that you and your loved ones Stay well and healthy . . . but should you ever require the kind of care and cure that 
Will Rogers has to offer, please remember. ALL THIS IS FREE ... accommodation, medication and medical attention. 
EVERYBODY in our industry and their immediate families are eligible. You can BREATHE EASY as long as we have our 
Will Rogers Hospital. Support it and its aims... . it is there to serve YOU. 


D.E.K. 


28 NEW MEMBERS TO BE 


The list keeps growing, and this year 
we will induct fourteen new members 
into our twenty five year club, and an 
equal number into the forty year club. 
Those in the Eastern division will be 
inducted during the Industry meetings 
in Toronto in late October, and the 
Westerners on their home grounds 
before the end of the year. 


25 YEAR CLUB 
Robert Lyle Ashford, 


Strand —Haileybury _ 
Windom Eric Baker, 
Strand — Edmonton 


R.W. BOLSTAD STRESSES 
‘CANADIANISM’ IN INSPIRING 
ADDRESS TO SHAREHOLDERS 


This is not a daily newspaper and | 
have no qualms about reporting some- 
thing which may be regarded as ‘Old 
Hat,’ in terms of time ... especially 
when the events or words relate 
directly to the benefit and pride which 
all of us derive through our association 
with Famous Players. 

The company’s annual meeting is 
long past, but the words spoken by 
our president made a tremendous im- 
pact on all present, and are well worth 
repeating. Following are a few brief 
excerpts of his address. 

“After obtaining the necessities of 
life the greatest desire of most people 
is to find entertainment of some kind 
that will enable them to escape from 
their daily routine. This desire is even 
greater in a country such as ours where 
a standard of living is high enough to 
give most people many hours each 
week that they do not need to earn 
the basic necessities of life.” 

“For this reason all phases of the 
entertainment business that are well 
financed are business in which em- 
ployees, men and women, and _in- 
vestors, should find _ satisfaction. 
Famous Players is particularly for- 
tunate in this respect. It is fortunate 
also, because all over our country it 
has associates in entertainment enter- 
prises who have joined with it in order 


enterprise to the greatest extent poss- 
ible and at the same time provide some 
measure of security for themselves and 
their families. In this respect your 
company is an integral part with its 
employees, associates and shareholders 
of each of the communities in which it 
operates, regardless of what form of 
entertainment it may be providing in 
that community.” 

“Famous Players has been an in- 
tegral part of Canada in _ other 
important ways ... it makes its fair 
share of cash contributions to local 
and national charities, and many of its 
employees and associates participate 
actively and are often leaders in 
national and local organizations that 
have been established by free enter- 
prise to make our country a better 
place to live in. Every theatre manager 
is encouraged to join a local service 
organization in his community.” 

“| have thought it advisable to 
make these few remarks because quite 
often, in some quarters, we are re- 
ferred to and classified as a ‘Foreign’ 
corporation which is not entitled to 
participate in our ‘‘Free Enterprise’ 
economy to the fullest extent. The 
record of our company and of its 
associates and employees for over 48 
years, and the contribution they have 
made to the progress of our country 
during that time, speaks for itself. | 
believe, as | am sure you do, that as 
long as we conduct ourselves as good 
Canadians, we should be entitled to 
the privileges which go with that 


that they might extend their own local conduct.” oe 6 6 
INDUCTED INTO 25 AND 40 YEAR CLUBS THIS YEAR 

Louise M. Best, Anna Toivenon, Irene King, 

Beach. — Toronto Algoma — Sault Ste. Marie Capitol — Cornwall 
Ernest Bisson, Ethel Alma Taylor, Dan Krendel, 

Capitol — Sudbury Western Theatres — Winnipeg Head Office — Toronto 
Wm. Butters, James F. Twitchell, Arthur Kuhn, 

Strand — Edmonton — Strand — Brandon Capitol — Cornwall 
Noella Desjardins, - os Sige < 
Capitol — Brockville pito — Windsor 
Pinal Hall, 40 YEAR CLUB Clarence G. Markell, 
Runnymede — Toronto Gurston Allen, Capitol — Cornwall 
Ruth Melman, Premier Operating — Toronto Fred Morley, 

District Office —Winnipeg _—_ John Geisel, Head Office — Toronto 
Lew Miles, Lyric — Kitchener Jean Shaw, 

Western Theatres — Winnipeg George A. Hall, Imperial — Toronto 
Doug Patterson, B & F Theatres — Toronto Bill Summerville, 

Bay —North Bay John G. Heggie, Head Office — Toronto 
Wilf Sunderland, Head Office — Toronto Bill Trudell, 

Capitol — Saskatoon = Jorne J. Killman, Capitol — London 

Tivoli — Hamilton 
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KK OK KKK * 
ROY MILLER RETIRES 


After forty years in theatre manage- 
ment, thirteen in the Detroit area and 
the balance in St. Catharines, Roy 
Miller at 70 has decided to retire and 
take things easy with wife Marge. A 
few years ago Roy acquired an interest 
in the Lincoln, which he has now sold 
to Famous Players giving our company 
full ownership of the property and 
operation. 

In his earlier days Roy was a mem- 
ber of the O.P.P. chasing rum-runners 
along the Detroit River. Prior to that 
he was a railway detective for Grand 
Trunk and Canadian National. He also 
served a spell with a detective agency 
in New Orleans. 

Roy has been an active participant 
in all intra-industry activities and has 
been active in all charitable under- 
takings in the city. We wish Roy and 
Marge a long life and lots of luck to 
enjoy to the full his retirement from 
active business life. 


WEDDING BELLS FOR 
JOE STREBINGER 


Joe Strebinger, a member of our book- 
ing department will take unto himself 
a wife, come December 1st of this 
year. The bride-to-be is Myrna Freed- 
man of Toronto, and they will be 
married in Beth Sholom Synagogue in 
Toronto. Congratulations Myrna and 
Joe, and thé very best wishes of all of 
us for a long and happy life together. 


BLACK AND WHITE PLEASE 


When submitting pictures for repro- 
duction in these pages, please stick to 
plain, ordinary black and white prints 
... preferably glossy. We have nothing 
against Polaroid, but coloured pics 
when reversed to B & W just do not 
have the quality desired for proper 
offset printing. So please . . . black and 
whites in the future, huh? 


JACK BROWN RETIRES 


A member of our 25-year club, Jack 
Brown, projectionist at the Paramount 
theatre in Moncton retired after more 
than 25 years of continuous service. 
Jack started his career away back 
when hand-cranked projectors were 
the latest thing, and continued in his 
chosen field until his retirement a 
couple of months ago. 

Jack’s friends and associates in the 
business gathered at a small, informal 
dinner in the Imperial Room of the 
Palace Grill in Moncton to wish their 
old friend health and happiness in his 
retirement. 

Mr. and Mrs. Brown plan to spend 
their summers at Shediac Beach in 
New Brunswick and their winters in 
Florida. 


BRIAN JONES JOINS OUR 
LEGAL DEPARTMENT 


The newest addition to our head office 
staff is Brian Whitney Jones who will 
be working very closely with Larry 
Pilon on matters involving the legal 
aspects of our business. 

A native of Montreal, Brian received 
his B.A from Bishop's University in 
1960 and went on to the Queen's 


University Law School where he ob- 
tained his LL.B. in 1964. He was called 
to the bar in 1966 and was with the 
legal department of the Manufacturers 
Life Insurance Company prior to join- 
ing Famous Players. 

Brian is married, his wife Sandra is 
an economist with the Ontario 
Economic Council. 

| don’t know if this reflects his legal 
training, but it is noteworthy that for 
two years running Brian knocked off 
the top prize, a car, in the industry's 
Academy Awards Sweepstakes. Maybe 
he should be in our booking dept.? 

Welcome to the Famous Family, 
Brian ... Glad to have you aboard. 


WILL MATHISON JOINS OUR 
BOOKING DEPARTMENT 


The newest member of our head office 
booking department is Will Mathison, 
erstwhile assistant manager of the 
University theatre in Toronto. Will 
who hails from Coventry, England, 
completed his first year at Marshall 
University in Huntington, W. Va. and 
then moved to Toronto as treasurer 
of the Imperial theatre under Bert 
Brown. From there he moved to the 
University, and now has joined our 
head office force as a booker for the 
Western Division under the watchful 
eye of Herb Black. Good luck Will. 


QUEBEC T.C.L. ACCOUNTS 


The Quebec branch of THEATRE 
CONFECTIONS LTD. is now safely 
ensconced in its new quarters at 2060 
Chartier St., Dorval, P.O. The new 
telephone number is 636-4540. Please 
help eliminate delays and confusion by 
prominently posting and USING this 
new information. 


| 
| 
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NEW TWINS DEBUT IN RICHMOND, B.C. 


A new dual auditorium theatre in the 
Richmond Square complex in Rich- 
mond, a suburb of Vancouver, was 
officially opened on June 26th, amid 
all the pomp and ceremony usually 
associated with a state visit of at least 
Royal proportions, thanks to the un- 
tiring efforts and weeks of planning by 
Jim Dudley manager of the new 
theatres. In co-operation with the local 
daily Jim ran a contest to name the 
new twins and wound up with columns 
and columns of front page pictures 
and stories. The names finally selected 
were THE ISLANDER and THE 
RICHMOND. 

Officiating at the opening cere- 
monies was our president R.W. Bolstad 
assisted by mayor Henry Anderson, 
attended by a host of dignitaries from 
all levels of government, business and 
local society. Many industry leaders 
were present for the occasion, includ- 
ing Bob Eves, Maynard Joiner, Doug 
Gow and Don Crump, also local 
managers of all film companies. 

The twins seat 702 and 479 res- 


pectively and present several new 
concepts in twin-auditorium construc- 
tion and operation. The seats are 
staggered on a perfectly engineered 
floor sloped to provide perfect sight 
lines from any seat in the house. 

The roof had to be specially in- 
sulated to shut out the noise of over- 
head jet aircraft landing and taking off 
at nearby Vancouver's International 
airport. A beautifully designed circular 
cashier's station is conveniently posi- 
tioned in the centre of the lobby 
immediately inside the entrance doors. 
Vinyl has been used extensively as 
wall covering because of its aesthetic 
appeal, permanence and ease of main- 
tenance. The lighting fixtures through- 
out are in the form of chandeliers 
simulating oil lamps and ingeniously 
combining the old and ultra modern 
in lighting concept. 

The after-close station situated at 
the confection bar was designed to 
function as a control centre with a 
self-contained signal system to indicate 
any exit door openings in either audi- 


torium, also complete intercom and 
outside telephone facilities. All wash- 
room fixtures and partitions are free 
hanging for the ultimate in cleanliness 
and ease of maintenance. 

An all glass station situated at the 
confection bar designed to function as 
a control centre with a self-contained 
signal system to indicate any exit door 
openings in either auditorium, also 
complete intercom and outside tele- 
phone facilities. All washroom fixtures 
and partitions are free hanging for the 
ultimate in cleanliness and ease of 
maintenance. 

An all glass front affords a breath- 
taking view of the Rockies from the 
main lobby. The theatres are graced by 
an exterior promenade located above 
the parking area level and protected by 
a spacious overhanging canopy. 

Construction of the Richmond 
Square twins was under the direct 
supervision of Doug Gow who deserves 
a big hand for the wonderful result of 
his constant attention and supervisory 
skills. 


Top Left: Mayor W.H. Anderson; Mr. R.W. Bolstad; and Mr. J.J. Dudley, Manager of theatres at opening ceremonies, June 26th. Top Right: 
Lobby of theatres. Bottom Left: Candy bar. Bottom Right: Richmond's award winning girls’ drill team at opening. 


4 MAINTENANCE 
(eX? ENGINEERING 
PURCHASING 


With something over three hundred 
and twenty five existing theatres to 
service and new ones opening at the 
fastest rate in our history, the Main- 
tenance, Engineering and Purchasing 
department is indeed a hive of per- 
petual activity. 

The amount of paper work involved 
almost staggers the imagination, and 
the people responsible for the smooth, 
efficient functioning of this depart- 
ment are not only top experts in their 
various fields, but completely dedicat- 
ed to the premise that each and every 
undertaking whether it be a re-decorat- 
ing job, carpet replacement or the 
planning of a new structure, is ‘The 
Important’ project of the moment. 

That is why it is of the utmost im- 
portance to keep the lines of com- 
munication between our thcatres and 
the several units within this important 
overal! department always open, with 
the right people being fed the proper 
and hopefully factual information. | 
shall try to define the exact duties and 
responsibilities of each member of this 
department so that you may know 
exactly whom to contact when you are 
faced with a problem which falls with- 
in the jurisdiction and sphere of in- 
fluence of this multi-faceted head 
office department. 

The head of this multiple operation 
is W.N. Murray whose major sphere of 
activity will encompass all renovations 
to existing theatres, major items of 
maintenance such as heating, air-con- 
ditioning, re-seating projects, re-carpet- 
ing etc. Requests or recommendations 
by managers for any of the above 
should be cleared through your district 
managers who will in turn follow 
through with Bill for study and action. 

Richard Kressin heads the all-im- 
portant engineering section, and is in 
charge of all new construction projects 
from the drawing board to completion. 
Because of our rapidly expanding 
building program, a new addition has 


been made to this department in the 
person of Laurence C. Ryan who 
comes to us with a background of 
extensive experience in draughtsman- 
ship and design, from A.B.C. in 
England. 

The very exacting and oftimes 
onerous job of purchasing is in the 
capable hands of Florence Van Heek 
who is responsible for any and all 
purchases whether for existing or 
newly constructed theatres. 

Bill Benzummin can best be des- 
cribed as a field engineer and trouble- 
shooter in the Metro Toronto area, 
keeping a watchful eye on all electrical 
and mechanical equipment, air-condi- 
tioning, etc. 

Irene Kadak is the department's 
secretary and helps relieve Florence of 
some of the burdens involved in pro- 
cessing purchases. 

Anne Dearling, departmental steno- 
grapher is on call to all members of 
this department. 


W.N. (BILL) MURRAY 


Bill got his start in this business in the 
general offices of United Amusement 
Corporation in Montreal in 1939. After 
extensive -training in each of the head 
office departments he moved on to 
head the purchasing and maintenance 
departments, and then assumed super- 
vision of all new theatre building 
projects in Quebec. 

Shortly afterwards Bill was elevated 
to General Manager of theatre opera- 
tions for United Amusements, and left 
this post to head our Maintenance, 
Engineering and Purchasing depart- 
ment in November 1966. 

Bill served with the R.C.A.F. from 
1941 until the cessation of hostilities. 
With wife Doris, daughters Jaynie and 
Patti, and a cute little pooch they 
enjoy suburban living in North-west 
Toronto ... very handy to Toronto 
International Airport. 


W.N. Murray 


Richard Kressin 


Florence Van Heek 


RICHARD KRESSIN 


Richard began his career with Famous 
Players about four years ago, when he 
joined this department as a draughts- 
man, and did much of the preliminary 
work on new theatre projects includ- 
ing the dual-auditorium Pen Centre 
Cinemas in St. Catharines. Prior to this 
time he was self-employed, specializing 
in modern and unusual store fronts 
and fixtures. After familiarizing him- 
self with all aspects of this important 
department, Richard is now respons- 
ible for the initial planning and super- 
vision of all new theatre construction 
for our Company. 

Richard, his wife Kate, daughters 
Gabrielle, Carola, Stephanie and son 
Roy ... plus Peppi, a long-haired 
dachshund are eagerly awaiting com- 
pletion of their new home ... which 
naturally, Richard is supervising. 


FLORENCE VAN HEEK 


Florence, still referred to at times as 
‘Smith’ will be entering our 25 Year 
Club next July. How the years roll by. 
To the best of my knowledge all of 
Florence’s business career has been 
with Famous Players, and with her 
extensive background in purchasing, 
gained over these many years she is 
certainly well suited to: head that very 
important unit of this department. 
Florence is happily married, lives in 
Toronto, and for a change of pace, 
visits Holland once in a while with 
friend hubby for a tour of that 
beautiful country. 


Bill Benzummin 


Irene Kadak 


Anne Dearling 


NEW CINEMA OPENS IN LES GALERIES D’ANJOU — MONTREAL 


Famous Players’ newest showcase, the 
700 seat CINEMA, located in the new 
Galeries d’Anjou shopping complex in 
the eastern section of Montreal, made 
its bow on Thursday, August 8th, to a 
distinguished audience of government, 
business and local society leaders. R.W. 
Bolstad presided at the opening 
ceremonies. 

Designed with an eye to the ulti- 
mate in patron comfort, the CINEMA 
which is equipped with the very latest 
functional and aesthetic appurtenances. 
Zoned air conditioning and heating 


Cinema Entrance 


Cinema Foyer 


Cinema Auditorium 


systems have especially designed out- 
lets that blend with the overall decor. 
Dimmer controls and lighting intensi- 
ties complete the setting for good 
cinema presentation. Wide, beautifully 
upholstered seats are staggered to give 
added leg room and the best possible 
sight lines. The very newest sound and 
sight equipment is an important fea- 
ture. An open, circular cashier's station 
just inside the entrance leads an air of 
relaxed informality. 

Wall treatment of the inner lobby is 
a blend of wood panelling, specially 


selected vinyl fabrics and a most im- 
pressive luminous ceiling. The theatre 
is on one level, making for easy access 
to the public and from the auditorium 
to all public facilities. 

Construction of the CINEMA was 
supervised by Roland Pichette of the 
F.P. construction and maintenance 
department in the Quebec area. Mr. 
Roland Lamontagne is the new house 
manager, and has a background of 
nineteen years service with Famous 
Players. The CINEMA will feature 
French product exclusively. 


A 


Left to right: Roland Lamontagne, manager of CINEMA d’Anjou; 
His Worship M. Ernest Crepeault, Mayor of Ville d’Anjou; Mrs. 
Crepeau; Les Mitchell, general manager of Famous Players and United 


Theatres in Quebec and a priest of Ville d‘Anjou. 


town theatres. 


Left to right: Mrs. Tom Cleary; Paul Cronier; Winston Curry, district 
manager; Mrs. W. Curry and Tom Cleary, district manager of out-of- 


Left to right: William Murray, supervisor of purchasing and construc- 
tion for Famous Players; Mrs. L. Choquette; Leo Choquette, theatre 


owner in Quebec and Mrs. W. Murray. 
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$25.00 AND $100.00 BONUS WINNERS UP TO AUGUST {5TH 


We've handed out a lot of shekels this trip, and there’s more of that green stuff waiting JUST FOR YOU. Of course you have to earn it, and 
your district manager will be most happy to recommend you for an award if you just let him know of any special ticket-selling stunts, promos 
or gimmicks which help to keep you in business. Please make sure that you properly document your information to eliminate guess work on 
the part of the judges. If you haven’t made the Winners’ Circle yet . . . now's the time to get your feet wet. Happy hunting. 


$25.00 WINNERS 


JACK CRITCHLEY of the Regent, Ottawa 
hit a high triple, knocking off $25.00 for 
each of his excellent promo jobs on 
HAPPIEST MILLIONAIRE, NEVER A 
DULL MOMENT and HOW SWEET IT IS. 


DOUG PATTERSON — Bay, North Bay 
scored with excellent displays and a pilot 
car in the Dominion Day parade on HIGH, 
WILD AND FREE. 


GERRY WORMALD — Capitol, Woodstock 
promoted a live stage show for his showing 
of FAMILY BAND ... plus asecond award 
for his promotion of over $200.00 worth of 
free space in his local daily. 


PHIL TRAYNOR — Capitol, Ottawa boosted 
business with a terrific radio campaign in 
support of ODD COUPLE. Promoted fifty 
free spots. 


MIKE MICELLI — maestro of the Palace in 
Windsor for promoting a special F.P. event 
at his local speedway in support of ... you 
guessed it — SPEEDWAY. 


STELLA CULHANE — Belle, Belleville for 
a fine selling job in support of PLANET OF 
THE APES. Highlight was ‘Ape’ parading 
the streets, which made front page of the 
local Bugle. 


CLIFF MILLS — head man of the Capitol 
in St. Thomas knocked off a triple. $25.00 
awards for each of his excellent campaigns 
on SPEEDWAY ... DEVIL'S BRIGADE, 
and a wonderful P.R. job on his Golden Age 
Movie Club. 


BOB HARVEY — Capitol, North Bay click- 
ed with a fine newspaper and radio cam- 
paign and promo in support of ROSE- 
MARY'S BABY. 


RON MYLES — assistant manager of the 
Capitol in Sudbury did a fine all around job 
of selling DR. DOLITTLE in his city. 


EDDIE LAMOUREUX — Capitol, Windsor 
turned in one of the finest selling jobs | 
have ever seen... on HALF A SIXPENCE, 
Complete story elsewhere in this issue. 


JOHN DESROCHES — manager of the 


Victory in Timmins promoted hundreds of 
dollars of free space and time in his local 
daily and over his local T.V. 


HOWARD LEVIS — Park, Windsor for an 


excellent tie-up with Steinberg’s in support 
of his engagement of FAR FROM THE 
MADDING CROWD. 


DOUG ROBERTSON — Algoma, Sault Ste. 
Marie sold IN COLD BLOOD through a fine 
co-op deal with local radio station C J | C 


. also promoted hundreds of paperback 
editions of the book which he used to good 
advantage. 


FRANK GOWER — Pen Centre Cinemas in 
St. Catharines hit a double with his excellent 
‘Open House’ promotion on two successive 
days. 


DON KINLOCH — Palace, Guelph for an 
outstanding Standard Brands promo. 


JAY CLARK — Seneca, Niagara Falls for 
his all-out promo re. Standard Brands. 


COURT STRINGER — Capitol, Welland 
knocks off a double. One for his WAIT 
DARK C H O W promo, and the second for 
a fine job on SAND PEBBLES. 


BERT BROWN — University, Toronto . 
two hits. One for the excellent coverage of 
Leslie Caron when she visited his theatre, 
and the second for a fine tie-up with a 
chain of men’s stores in support of THE 
ODD COUPLE. 


FRASER LAWSON — Hollywood, Toronto 
for some outstanding newspaper and radio 
coverage on ROSEMARY'S BABY. 


GINO DE VENANZO -— Palace, Toronto for 
a fine street bally and promo in connection 
with his showing of WILD IN THE 
STREETS. 


LEN BISHOP — Hollywood, Toronto for his 
continuing fine relationship with radio 
station C FRB. 


DON DICKERSON — Roxy, Barrie knocks 
off a triple for his fine work on SAND 
PEBBLES, CREATING HIS OWN SIGN 
SHOP, and lobby and street bally in support 
of an all-night Horrorama. 


/ BILL HOWE — Paramount, Kelowna for 


some fine promotion of his dual bill, ST. 
VALENTINE’S DAY MASSACRE = and 
FLIM FLAM MAN. 


ALEX BARCLAY — Parkwood, Prince 


/ George turned in a fine all around campaign 


on JUNGLE BOOK. 


DON MARSH — Totem, Prince Rupert 
knocked off a double. One for a fine promo 
on BLOW UP, and the second for GUESS 
WHO'S COMING TO DINNER. 


ROLPHE REINHARDT — Strand, Edmon- 
ton hita double and knocked off fifty bucks 
with his extremely fine promos in support 
of BLACKBEARD’S GHOST and FAMILY 
BAND. 


IVAN ACKERY — Orpheum, Vancouver 
scores again with an excellent campaign Gn 
COOL HAND LUKE. 


CHARLIE DOCTOR — Capitol, Vancouver 
knocks off two awards... one for an out- 
standing campaign on PLANET OF THE 
APES, and the other, TONY HOME. 


DON MENZIES — Palace, Calgary won his 
award for an unusual selling job on JUNGLE 
BOOK. 


AED BIELBY — Strand, Vancouver hit a 
double header. One for a fine and unusual 
selling job on THE HAPPIEST MILLION- 
AIRE, and the second for a ditto job on 
JACK OF DIAMONDS. 


ACK HEAPS — Capitol, Regina came 
through with a very unusual and productive 
campaign in support of FAR FROM THE 
MADDING CROWD. 


ZJACK FRANKO — Westmount, Edmonton 
tied up all his local record stores in a fine 
promo for his engagement of HALF A 
SIXPENCE. 


_ATARTIN CAVE — Royal, Victoria earned 
his bonus with a fine men’s wear tie-up in 
support of THE ODD COUPLE. 


ALOU LOBB — Starlite, Regina used a par- 
ticularly effective street bally to sell his 
all-night Horrorama show. 


“JIM DUDLEY — hit a high double with his 
good planning and tremendous confection 
sales increase during engagements of 
BLACKBEARD'S GHOST and JUNGLE 
BOOK. 


REG DUTTON — Chinook, Calgary did a 
fine job of spreading news of his HALF A 
SIXPENCE engagement throughout his city. 


YYACK McRAE — Capitol, Victoria upped 
his gross considerably with a multitude of 
promos on his engagement of JUNGLE 
BOOK. 


HILLIARD GUNN — Capitol, Winnipeg 

“made a terrific tie-up with the Bay to keep 
interest alive in his extended run of BONNIE 
AND CLYDE. 


JACK BURDICK — Stanley, Vancouver 
went all out in selling the unusual attraction 
ULYSSES. 


OU TERMEER — Gaiety, Winnipeg made 
a fine tie-up with his local schools in 
support of his HALF A SIXPENCE engage- 
ment. 


JOHN XINOS — Westmount, Montreal for 
a very unusual and effective street bally on 
ROSEMARY’'S BABY. 


JAQUES CASTONGUAY — Le Canadien, 
Quebec City for a BATMAN stunt that 
paid off at a special Saturday morning 
show. 


$100.00 WINNERS 


The following have submitted four $25.00 
prize-winning promotions which entitles 
each to a special bonus of ONE HUNDRED 
DOLLARS. 


Stetia Culhane — Belle, Belleville 
Doug Robertson — Algoma, 

Sault Ste. Marie 
Gerry Wormald — Capitol, Woodstock 
Phil Traynor — Capitol, Ottawa 
Frank Gower — Pen Centre — 

St. Catharines 
Jack Franko — Westmount, Edmonton 
Charlie Doctor — Capitol, Vancouver 
Rolphe Reinhardt — Strand, Edmonton 
Bill Howe — Paramount, Kelowna 


NOVEL STREET BALLY SELLS 
ROSEMARY’S BABY 
IN MONTREAL 


John Xinos, manager of the West- 
mount in Montreal scratched his head 
and came up with a street stunt that 
stopped them in their tracks. He 
picked up an old baby carriage at a 
Salvation Army store, borrowed a tape 
recorder from the maintenance depart- 
ment, hiked over to a local hospital 
where he taped the howling of new- 
born babes, and he was in business. 


The sign shop lettered the carriage, 
top and sides with good ROSEMARY’S 
BABY and theatre copy, and an attrac- 
tive young lady pushed it up and down 
St. Catharines Street ... Montreal's 
main drag. Of course the tape recorder 
did its bit, so well that one elderly 
matron stopped the girl and really let 
pais — 
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her have it... ‘Kid, you're a disgrace 
to motherhood letting your baby cry 


un 


so much... 

The stunt got attention ... the 
picture likewise, and the old ticket 
machine made beautiful music for the 
duration of the run. Congratulations 
John, and let’s hear from you more 
often. Incidentally John knocked off 
a $25.00 bonus for this stunt. 


HUNDREDS OF 'BATMEN’ CROWD LE CANADIEN 
THEATRE IN QUEBEC 


Jaques Castonguay, manager of Le 
Canadien in Quebec City booked a 
Batman picture for a Saturday A.M. 
show and advertised free admission to 
all youngsters showing up in Batman 
costume. Many youngsters took him 
up on his offer, but more important, 
over 500 paid their way in... the 


most successful morning show in the 
theatre's history. 

Just goes to show what a little 
thought mixed with an equal portion 
of ingenuity can do to brighten things 
up... and fill a theatre. 

Congratulations Jaques ... we're 
looking forward to your next show- 
mandizing effort. 


EDDIE LAMOUREUX GOES ALL 
OUT ON HALF A SIXPENCE 


Eddie was so impressed with HALF A 
SIXPENCE when he saw it in Detroit 
that he pulled out all the stops when it 
was dated into his theatre and came up 
with one of the finest selling jobs to 
come out of Windsor in a long, long 
time. 

The highlight of his campaign in my 
opinion was the terrific promotional 
job he did for opening night. He 
arranged a stage presentation featuring 
Brenda Lee who was appearing at a 
local night spot .. . and to accompany 
her, no less a personage than the 
Elmwood Casino's Ralph Ford one of 
the finest organists in this part of the 
country. George MacDonald, G.M. of 
station CKWW acted as M.C. It 
proved to be an exciting and fun-filled 
evening for all. 

Ed’s entire staff was attired in 
colourful red and white striped coats 
and boaters to match Tommy Steele’s 
outfit in the picture. Naturally these 
were promoted from the theatre which 
played this attraction in Detroit. 

One of the highlights of this cam- 
paign was Ed's tie-up with Steinberg’s 
Miracle Mart. For one week they dis- 
played a miniature theatre called 
STUDIO 7 where the shoppers could 
view a 16mm short plugging HALF A 
SIXPENCE, and it proved so popular 
that they kept it in for the run of the 
pic. 

CK WW jammed the airways with 
continuous blurbs... for free, and the 
Windsor Star was most generous in its 
coverage. 

In addition Ed arranged for Stein- 
berg to stuff over 2,000 smart mail- 
ing pieces provided by Win Barron into 
shopping bags . . . 200 table tents in all 
eateries in town... six good 40 x 60's 
placed in strategic positions ... 2,000 
colourful folders distributed to theatre 
patrons in advance of the opening... 
and many more stunts and gimicks 
than | have room for in this issue. 

Congratulations Ed on a truly fine 
job of merchandising ... now you 
know what we expect of you in the 
future. 
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NESTLE’S QUIK-SHAKE 
SHAKES UP BUSINESS! 


All of you now have your original 
shipment of Nestle’s Quick Shake 
Shaker Pace to help you launch your 
Fall activities and to stimulate your 
kiddies’ business. We emphasize 
“original snipment”’ because additional 
supplies are available to you while they 
last. But order early through your 
local T.C.L. office. 
; Reports are drifting in already on 
the success of this promo and the 
results are clear and exciting. For 
example, with five days notice Don 
Dickerson, Roxy Theatre in Barrie, 
latched onto this fine giveaway as a 
“gimmick’’ to bolster his Saturday 
matinee replacement show for the 
Restricted PRUDENCE AND THE 
PILL. All of us are familiar with the 
discouraging results of these replace- 
ment shows. $30.00 — $40.00 maybe? 
Business in Barrie topped $200.00! 
And you can well imagine the candy 
bar sales. Don enthusiastically reports 
he had to use two extra girls to handle 
the increased business. 

This is not an isolated instance 
either. Cliff Mills, Capitol Theatre in 


St. Thomas did exactly the same thing 
on his replacement show for the Re- 
stricted THE GRADUATE ... same 
story, over $200.00 at the boxoffice 
and extra staff needed for the candy 
bar. 


FREE to the CHILDREN! 
NESTLES QUIK SHAKE 
SHAKER PACKS 
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Don Dickerson, Barrie, (he ordered 
a second shipment of- Nestle’s right 
away!) — Mike Micelli, Palace Theatre, 


Windsor, — Charlie Bahrynowski, 
Capitol Theatre, Brantford, all pro- 
moted local merchants sales promotion 
BACK TO SCHOOL morning shows 
renting their theatres for various 
figures from $150.00 for,the 650 seat 
Roxy in Barrie to $260.00 for the 
1,200 seat Capitol in Brantford. 

For the benefit of those who are 
not familiar with them it might be 
fruitful here to touch lightly on these 
merchant morning show rentals. It 
should be emphasized at the outset 
that they produce business for the co- 
operating merchant, or merchants, as 


well as us, and can be hung on such 
promos as “BACK TO SCHOOL” — 
“CHRISTMAS” — “SIDEWALK 
SALES” —“ THANKSGIVING 
SALES” — “ANNIVERSARY SALES” 
efc. 

This sort of promo can be sold two 
ways, (a) one merchant rents the 
entire theatre for say, $200.00, and is 
supplied with tickets to the seating 
Capacity of your theatre. He makes use 
of the tickets as sales ‘loss leader’, or 
gimmick, giving them away with every 
purchase of “xX” dollars in his mer- 
chandise, or, (b) rent the theatre to 
ten merchants at $20.00 each splitting 
your seating capacity between them. It 
works out to the same rental figure. 

The merchants are supplied with 
theatre, staff, and a flat buy show of 
cartoons, shorts, featurettes etc., to 
provide about an hour and a half of 
film. Your booker will be happy to 
help you with this. 

You are well advised not to be 
chintzy about the length of show. It 
should never be much less than the 
recommended hour and a half then 
everyone winds up happy, merchants 
and youngsters alike. So will you! 
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AN INTERESTING PARABLE 


Who plays the most important role in 
our corporate economic structure? 
Perhaps the answer lies in an old 
Middle East tale. 

Abdullah the chieftain had three 
sons. He decided to test which son 
loved him most, so he sent them out 
to see which would bring him the most 
valuable present. 

The three sons met in a distant city 
to compare the gifts they had found. 
The first had a crystal ball in which he 
could see what was going on anywhere 
in the world. The second had a carpet 
which would carry him and others 
anywhere. The third had discovered a 
medicine that would cure any disease. 

The first used his glass to see what 
was going on at home and saw his 
father ill in bed. The second carried all 
three home on his magic carpet. The 


third gave his father the medicine 
which saved his life. 

Which gift had been the most value- 
able? This puzzle the father could not 
solve. All sons loved him equally. 

And so it is with employee, execu- 
tive management and the customers 
on whom we depend for our livelihood. 
No business can be successful without 
the co-operation of all three. That's 
the meaning of teamwork which can 
result in customer satisfaction, per- 
sonal and corporate accomplishment. 
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DON CRUMP SAYS 
‘THANKS FELLAS.” 


Speaking for all the members of the 
Statistical, Audit and Accounting de- 
partments, Don has asked me to ex- 
press their very sincere thanks for the 
truly wonderful co-operation extended 
by all of our managers during the 
recent disruptive mail strike. 

Because of this fine co-operation 
the lines of communication were kept 
open and the work of the departments 
concerned flowed along at an almost 
normal pace. This is just another 
practical example of what a little team 
work can accomplish. 

Thanks again guys and gals. 
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WHO, WHAT, WHEN AND WHERE 


The best posters and marquees get 
their message across at a glance. Ex- 
perts tell us that a good poster, regard- 
less of size, should have no more than 
eight words in the message. 

The theatre manager who is not 
familiar with poster psychology tries 
to ‘tell us’ in as many colours as 
possible and the more and larger the 
lettering the better. He’s under the 
impression that the passerby is going 
to search out his sign and stop there 
for several minutes reading the mes- 
sage. They're in a hurry, so we must 
say only as much as necessary in the 
least possible time. 

The theatre manager must deter- 
mine which elements are most im- 
portant for his poster, whether the 
feature title or star name. Let us take 
Sophia Loren in MORE THAN A 
MIRACLE. The star or the title? Which 
element sells tickets at a glance? The 
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answer of course is Sophia Loren. How 
about Warren Beatty in BONNIE AND 
CLYDE? or VALLEY OF THE 
DOLLS with Susan Hayward. In both 
instances the feature title deserves the 
emphasis... the SELL. 

Occasionally we must sell the star 
AND a much publicized title. Even in 
this instance we treat it as a single 
element. ..PAUL NEWMAN in COOL 
HAND LUKE. 

If the main element ...thesell... 
is as large as possible there will be no 
room left for distracting elements. 
Your message will be loud and clear. 
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LEN BISHOP COMMENDED 
FOR SUPER SERVICE 


One evening during the run of ROSE- 
MARY'S BABY, when every perfor- 
mance was a complete sell-out, Len 
Bishop was checking the line-up when 
he noticed a gentleman on crutches 
timidly approach the box-office to see 
if perchance he could purchase tickets 
for the next performance without 
having to stand in line for an hour or 
longer. Len noticed this man, who 
incidentally had lost his left leg in the 
service of our country during World 
War 2, and immediately asked if there 
was anything he could do. The gentle- 
man explained his predicament, and 
despite an overflow house, Len ushered 
him and his wife into the theatre and 
managed to get them seated. 

This gentleman was so pleased and 
somewhat surprised at the sympathy 
and courtesy extended him that he 
immediately wrote a note of thanks 
and appreciation to our president Mr. 
Bolstad. He just couldn't say enough 
about the kindness and consideration 
extended him and his wife, and asked 


that his appreciation be passed on to 
the manager in this case Len 
Bishop. 

This is what we mean by courtesy 
and service and humanity. We also 
thank you Len, because this kind of 
P.R. reflects on all of us in Famous, 
and don’t think that the word won't 
spread. This is the kind of treatment 
that patrons fave learned to expect in 
Famous Players theatres, and we hope 
that some of our newer and younger 
managers will take a leaf out of Len’s 
book and continue to make FAMOUS 
PLAYERS synonymous with courtesy 
and service, as well as the finest in 
entertainment, from one coast to the 


other. ees 
1 por boks IN Cee. 


The other day | drove past a theatre 
that had just one word in large letters 
on the marquee ... ELVIS. Can you 
suggest any additional words that 
would improve the message? | cannot. 

Study the posters, marquees and 
window cards in your town. When one 
of them catches your eye ask yourself 
what attracted your attention. Was it 
the colour scheme, the message, the 
illustration or a combination of all 
three. 

Next time your sign man drops in 
for your poster copy, remember 
this ss: 

| have four words 

I'd like to share 

They are my best 

Of friends. 

Most important to 

You, too, they’re 

WHO and WHAT 

And WHERE and WHEN 


© OO G6 OO 


CONGRATULATIONS CLIFF 
AND WIN 


Cliff Mills, manager of our Capitol 
theatre in St. Thomas and his charm- 
ing wife Win celebrated their 36th 
wedding anniversary on August 2nd. 
Congratulations Folks, and all of us in 
Famous hope you'll spend many, many 
more happy years together ... and 
have a real bang-up celebration on 
your fiftieth. 


MANAGERIAL CHANGES 
IN TORONTO 


Effective on July 23rd the following 
changes went into effect. 

Bert Brown from the University to the 
Golden Mile. 

Art Grover from the Golden Mile to 
the Nortown. 

Henry Marshall from the Nortown to 
the University. 

Lots of luck in your new assignements, 
fellows. 
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The following campaign material is going forward to you under 
separate cover: 


(1) 
(2) 
(3) 
(4) 
(5) 


Newspaper headings 

Boxoffice streamers - (Two) 

Door streamers - (Five — a small version of the 
boxoffice streamers). 


Staff lapel badges - (Ten) 


Staff lapel badge inserts - (Ten - "THE FINEST FOR FALL") 


We've used a rather unique material this year and think you'll like 
it. All copy is imprinted on a Saran-Wrap type of clear cellophane 
or plastic which will cling to any clean surface. You squeegee it 
on the glass of your boxoffice and doors exactly the same way you 
did the recent FAMOUS PLAYERS decals.Copy will appear to be painted 
on the glass. 


This provides you with basic material for a strong selling campaign 
on what everyone agrees promises to be one of the most exciting Fall 
seasons we've had in many a day. You will undoubtedly have other 

ideas to augment this campaign and we would like to hear about them. 


PUBLICITY DEPARTMENT 


MAINTAINING YOUR PROPERTY 


This is the final instalment in our 
series on Maintenance, and | sincerely 
hope that it has served its purpose of 
focusing your attention on the vital 
importance of proper maintenance of 
your theatre and premises. It is as- 
sumed of course that you have made 
these maintenance hints available to 
every member of your staff for study 
and implementation, and that you 
personally have made sure that this is 
being done. Now for the final chapter. 


PROJECTION BOOTH 


A sloppy booth indicates the calibre of 
your projection. Insist that it be kept 
perfectly clean. Paint as and when 
necessary. 

Check frequently as to necessary 
supplies and parts for your equipment. 
Do not delay orders. Theatres on 
occasion have been caught short of 
carbons. 

Report malfunctions and less than 
perfect results immediately. 

Make sure that your projectionists 
check film on arrival and file a Film 
Inspection report. If film arrives in 
damaged condition advise your booker 
and distributor by wire immediately. 

Report ALL performance interrup- 
tions on standard form provided for 
that purpose. 


STAGE AND SCREEN 


The back stage area, or if you have no 
stage the area immediately back of the 
screen must be kept completely free of 
rubbish ... old displays, rags, ladders 
etc. This is not only a fire hazard, but 
most unsightly. 

Screen masking should be checked 
frequently and adjusted as required. 
Make sure of sharp edges top, bottom 
and sides. 

Curtain control motors should be 
inspected regularly and serviced as 
necessary. 

Main draw curtain and legs should 
be frequently dusted and vacuumed 
where practical. 

Stage floor and apron must be 
cleaned daily, and painted as necessary. 

Footlights and troughs must be 
dusted frequently. 


CONFECTION COUNTER 


Make sure confection attendants are 
properly attired in our new F.P.C.C. 
uniforms. 

Bar must be kept immaculately 
clean at all times. 

Don't junk it up with unnecessary 
posters and displays selling the obvious. 

Place the confection bar ‘Out of 
bounds’ to other members of your 
staff except on your own specific 
instructions. 


BASEMENT 


Do not allow junk to accumulate from 
year to year. Keep this area clean and 
free of an unnecessary accumulation 
of old records, rags, outdated displays 
etc. 

Walls and ceilings should be painted 
or whitewashed at least once a year. 

Make frequent inspections of your 
heating and cooling plants. Clean or 
replace filters as often as necessary. 


EXIT DOORS 


Check frequently for ease of operation. 
Do not permit rubbish or debris to 
accumulate in exit areas. In the winter 
keep them free of snow and ice. 
Paint outside exit doors as often as 
necessary to maintain a clean and 
attractive appearance. 


STAFF 


Make sure that all members of your 
staff are properly attired in our stand- 
ard F.P. uniforms at all times, and 
attentive to their various duties. 

Insist that uniforms be properly 
hung on hangers in staff quarters, and 
these quarters be immaculately clean 
at all times. 

Clean, press and repair uniforms as 
often as necessary to prolong their life. 

Provide shoe polish and brushes and 
insist that your staff members use 
them. Inspect daily prior to box-office 
opening. 


If you follow all of the maintenance , 


hints printed in this and past issues 
you will be a MANAGER in fact as 
well as title, and will eliminate the 
necessity for constant criticism of the 
physical condition of the property 
entrusted to your care. 
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BOB BEAUVAIS DIES 


Robert F. Beauvais, for many years 
private secretary to the late Mr. J.J. 
Fitzgibbons, and later an assistant 
secretary of our company passed away 
after a lengthy illness on August 14th. 
He was in his sixty first year. He is 
survived by his widow Winnifred and 
one married daughter Ann, to whom 
we extend the deep and sincere sym- 
pathy of all of us in the Famous 
family. 


MRS. LLOYD PEARSON PASSES 


After a long and aggravated illness, 
Frieda wife of Lloyd Pearson president 
of General Sound died at their home 
in Toronto. Interment was in the 
family plot in Montreal following a 
brief private service. 

Our deepest sympathy to Lloyd 
and daughters Karen and Heather. 


CLAUDE SMITH DIES 
IN VANCOUVER 


Claude G. Smith retired manager of 
the Paramount theatre in Chilliwack 
died at his home on June 24th last. 
He was in his 73rd year. Claude was a 
member of our 25 year club and was 
active in theatre operation until his 
retirement in August of 1966. He is 
survived by his widow Helen Carscallen 
Smith to whom we extend our sincere 
sympathy. 


ORPHEUM — VANCOUVER’S 
J.H. LESLIE PASSES 


John H. Leslie, projectionist at the 
Orpheum in Vancouver from 1920 
until his retirement on January 1st of 
this year, passed away in his Vancouver 
home on August 17th. He was in his 
73'd year. Mr. Leslie is survived by his 
wife Frances Dorothy Leslie to whom 
we extend our deepest sympathy in 
her loss. 
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